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ABOUT

Connnecting the Legal and the Business World

Lawyer Monthly is an immensely popular global publication

delivering legal news, comment and analysis to those at the centre o3

of the legal world. Lawyer Monthly reports on the news and topics LAWYER
that matter to Lawyers, General Councils, Barristers, Attorneys and

the entire legal profession including those seeking to connect with

it, from law students to businesses worldwide. We're a multi-platform

publication, offering global legal coverage and content both

online and in a variety of digital formats, distributed to over CAN YOU « =
250,000 people each month. ;%&‘%’Uégf 4\4’5 E
Lawyer Monthly is proud to provide a balanced mix of insight J e >
and analysis. Our editorial focus tracks legal news from :

across key practices areas, jurisdictions and sectors. We also

publish special features and reports designed to provide a

deeper understanding of the recent global trends in law. In

addition to our own editorial pieces, Lawyer Monthly’s

features contains contributions from respected indusiry

leaders, analysts and commentators to help provide

quality articles for our readers.

Written specifically for the legal professional, Lawyer
Monthly produces sharp and insightful commentary
on today’s legal landscape and the events that
affect the legal world from the viewpoint of

expert lawyers and businesses every month
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WHAT'S INSIDE

Excluswe Editorials
Original editorial content and features tackling
the big issues in the legal world.

My Legal Life
IRecldcf [} c?epih interviews with some of the Legal industry’s
i:: Lnigfllghts, tracing their success stories and gain
ights from Lawyers i
e yers who continue to set new standards

TOP

ISSUE 92-17

TRAPEMARK BATTLES

Expert Witness 0 THAT S 7 2017

Among some of the biggest divor ¢
and influential frademark patles that took the: spomgm
in some cases, global industries, while others are abit of

Discover the legal challenges and complexities that
accompany the role of Expert Witnesses as we intervi
and uncover the redlities of providing expert testim 5
and advice during legal cases. =

Let's jump straight in with our picks for the top 10

o push stem opposiion agains! a Superman Jesks image,
which was put in for trademark application by Stacey Lane Holmsley in
i nder s of “Decals:

rces and damages claims this year,
in 2017. Some of these have major implications for brands and

f a fickle for IP lawyers for and wide.

Lawyer monthly has picked out 10really interesting

trademark batiles that swept 2017.

Adidas AG Vs ELEAGUE/Turner

‘Adidas s claiming high stakes on fs ‘three siipes'. With 52 opposition

icking off this fop 10 s DC Comics, which recentt/ decided
10 7 points, Adidas has opposed a frademark fing from Turer, owners of

ELEAGUE.
ich coinci features three stipes.

November 2016. u
Decoralive decals for vehicle windows: Magnetic decaks: Temporary

fattoo transfers.”

News and Updates
Staying up to date with the latest news and the key
changes that affect your business.

s obvious the image stongly reflects fhe clossic
supermon shield, @ DC Comics frademarked image-
In June DC's lawyers fook note and fied for an

extension on the opposilion fime. challenged the
\rademark and were surprised o see Stocey Lee stond

}is round. The documents curently with the cours sugges!

grounds for deceit and public confusion.

Ewinem Vs New Zealand Party

As per many of these battles,

confusion and diufion of brond s /

the main grounds for oppositon, \
but some of the main points Adidas / A‘

has put forward is the brond's use adidas
of the ‘thvee sipes on electonic =L

spors ond video gaming, fom

sponsors, fo the clothing on characters in the games.
understandable.

So it's kind of

Super Union Holdings Lid. Vs Amazon.com lnc.
fidas is i its ‘fhree stripes’. With 52 opoﬂ‘!ﬂbﬂ

Invest F
Al or & Deal Reporis < i - gpa:vmhvmlegdbanbagdmianleahnd
e information on the latest M & A deals and o e o8
worldwide acquisitions. ' >

Eminem’ The

Yourself', Eminem's crown jewel.

president of the parly, Peter Goodfellow said: “We purchased the piece
P i ftable ic production
o * Ms Cullsaid it was not a

rary.
mere coincidence the composer of Eminem-esque was fistening fo Lose
Yourself as he composed his song.

Legal Lifestyle

Legal Lifestyle inspires with the best travel

\M General L Vs Activision Blizzard lnc.

6 points, Adidas has opposed a frademark fling flom umer, Owe™ of
ELEAGUE.on ide -por forits pi i
which coincidentally also features three stipes.

As per many o these balties, confusion ond dition of brand is the main
grounds for opposiion, but some of the main points Adidas has pot
forword is the brand's use of the ‘e stfipes’ O electronic sports ond

K i o the clof charocters in the gomes.

Soit's kind of understandable.

Google LLC Vs Chris Gillespie
In Sth posiion is Google's frademark case agoinst on individuol
named Chyis Gilespie, who has for years been frying fo challenge

fhe intermet giant's rademark fo the word ‘google’ on the grounds otit

1 byol.

In November, General Motors, the largest car
D manufacturer in the word, fled  lawsuit agoinst Activision Bizzord
\c., the guys who make the year ater year gaming hit Callof Duty.

great e.scapes and premium products all
exclusively selected to enrich the lives of
legal professionals around the glob

e lowsuit accuses Activision of using an image of their HMMWV (Hi
Mobiity Mullipurpose Wheeled Vehicle) for the lost fiffeen years wj::::
any permissions. The Humvee has been used by the us miitary for more
than fhree decades, in more than 50 countries. However, Call of Duty has
also featured Humvee's pretty heavily through the. years.

AM General is seeking compensat it i
lory, punitive
thisis one fo keep walching! R e covioges

Legal Careers

now being

{hemos and aspiin-
e hos seen he
he trademark
jethot

Similar coses happened in the past, with hoover:
So,v«n!doeswwwmmeﬂvlewlb"'
U5 Supreme Court decine o review a pefion ogainé! !
word, Thejusices were lo: “Thereisnosingle word oihet thangood
conveys the action of searching the Intermet using ANy seorch engine-

The whole ordeal riginated when Chiis Gilespie: years back. -eq'rﬂe'eg
763 domain names with the term ‘Google'- Conseauenty, G009
infervened and he had fo give them up. SiNce Ihen Gllespie hos been
alfempling o invaiidate the offcil rodemark for ‘Google':

Advi.ce and inspiration whether you're
looking at advancing up the legal career
ladder or about to start your own law firm
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Apple lne. Vs Emonster KK, Samsung Electronics
Co. & Nokia Corporation
Apple hove been fhrough alot in recent year, an
year jits. Therefore, we"
The first of the above relates to Apple Inc. Vs Emonster KK,  frademark

Ponald Trump Vs China

4 Since becoming US President, Donald
Trump has faced fhree-fold fame and

olong with that, people frying to fip him off;

namely, Chinese: companies. In @ number of

cases this year, from the Trump Condom fo

the Trump Toilet, opps with Trump's brond.

d 2017 was a good

purses and bags, even aTrump Infemational new iPhone X. Japan-based Emonster owns an app. called Amimoji that

Hotel, IP bat allows the jis. Apple's new noji the other

- ) hond allows use of the faciol recognition fechnology fo create animated
According o repors, Tump has 49 odemork appicaions curenty O o wilh the usersfoce.

stake, all of which fied during his presidentiol campaign, and 77 marks

el \TUMP  gmonster consequenty fled a i against Apple in October 10ng that

¥ “Apple made i ision 1o Iry fo pifer the name [*AnImoji')

o o fighs o is brand nome could mean 25 riel.” i Ay il

e may have 10 on using the nome Animo. Emonsters now seeking damages and wonls

Tolets, Chir
huge, given thal retaini
o even more Chinese products featuring the Trump narms

stand down and desist. Yo Applofosfop using e Hana,

o Meico however, Trump Tolle! Paper slands strong o8 @ corporate

Jowyer seized the moment and infroduced a Trump based product, with huge: Apple Inc- Curenty
on remand from the Supreme Cour,tis covers an Apple design patent

odded bulding-owall bosed Fony in its marketing. under @ frademark

nice Trump's brond failed fo cover, hygienic products... Iha Samsung allegedy stole. So1r's not stictly rademark, but patents are

il very much o huge part of a company’s P-

Lexmark International Inc. Vs Impression Beginning in 2011, Apple sued Somsung for the infiingement of US Patent
Nos, D618677 (claiming an electronic device having black rectangular

Products Ine.

In this case between Lexmark front 0893087 (cloiming c devi

Infernational, @ Chinese- having @ rectongulorfont foce with ounded comers and @ raised fim)
D04 i i i

owned laser printer and iMoging ( n

product  manufacturer, _and then awa . ool

Fpresion Products,  fomiy-owned West Vigiro pnter and catidge  ¥hich ameunted to the whole sum of Samsung's profits on the phones it

company, rules surounding the: st sale doctiine changed. soid infringing fhese patents.

Cour decided that after the sale of a potented

flem,the  Several years later, and now it
<annof sue for palent infingement reafing 1o furiher use aueston, Samsung is oppeaing the
when in violation of a contract with @ customer of  federol it decision, claiming that
the ‘arficle of manufacture’ by which
- oo, 1o palen inkingement inchoes
placi “he cortidge ands reseling them. This of coutse soveral_components, ony port ]
oo n o lowsui fo Inffingement of severl pafen's9kled 1o og  which infinge on the plerts On
cortidges. This decison can now alfect many ‘manufactured products. remand, fhe Federal Creul wil have fo de
from high ech consumer goods fo presciption drugs. arficle of manufoctur for each design palent

The Supreme:
patent holder
of that item, even
imported from outside the US.

cide whether “ihe relevan
s the smartphone of @

worldwide, most of which would be

partic o
thousands of tech consumer goods
I port of which would be up for

considered a build of components, eac!
debale when i comes fo patentinffingement cases.

1C Heartland L0 Vs Kraft Foods Group
Brands LLO

2 This year Kraft Foods sued TC Heartiand in the District of Deloware,  Lastly, we have Apple Inc. Vs
alleging that three of s patents were infinged. TC Heartlond does _patent case come about surounding
business in Indiana. and has no relevance in terms of business of other fo dthin i
Delaware. However, he products thot alegedy nfinged patents were 'ste ing that many
shipped info’ Delaware. of them are akready buill and estabished into Apple's suite of products. it
" f extort tent;
1C Heartland then moved o fransler venue forthe dispute folndiana. The o
p Tl e

;‘::’:l venue slaute stales thel ver® 7 ?":&T"’" e (1) 11 55 ren moved o o 11 lowsuls ocros Eyops and the US. The caset

e were then the por t that Apple:

i e

hos .:em‘w;w::e;“ acts o nigemert and has a regular and establshed oo to ok 0
goone d announced if would be stocking Nokia®

Nokia Corporation. In Moy this year, another £
Apple’s use of Nokia lechnologies

 2Q17, and with further ogreeme! s
s digital health products in its

1C Hearfland cifed a previous case. Fourco. fo justty thot t i not meet  stores.
afher of the above. The Federal Cicull rejected the move to fransfer
“enue, but later the Supreme Court agreed and fhe Meanno of certin  This Cases animportont one for 2017, as s shows Nokia, once the bigges!
provisions, namely 28 US.C. § 1400(0): "0 ‘domesiic coporate defendant  manufacture of phones in the wold, refusing fo give p it assets 1o
may only be sued in ifsstate of incorporation of o state inwhich it has  Apple, now one of ihe Big ive and a company that oulmuscied Nokia
i ingement o many years back. The fechnologies. patents and similar [P assefs Nokia
v now continue fo be the grand doe of Nokia's annual fumover.

of business."

I
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ADVERTISING

Advertising with Lawyer Monthly offers a unique
showcase for the businesses and products
that reflect the luxury lifestyle our readers are
accustomed to. With the majority of in the top
bracket of earners worldwide, Lawyer Monthly
is the perfect place to promote your product in

DOUBLE PAGE SPREAD the Online space. Designed to suit all budgets,
advertisers can be reassured that they will reach
£1 ,295 a high-earning, privileged and discerning

readership globally.

420 x 275mm
+5mm Bleed

RATECARDS

HALF
PAGE
VERTICAL

£595

FULL PAGE

£795

HALF PAGE HORIZONTAL

£595

170 x 112mm

210x 215
+bmm Bleed

83 x 230mm
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CREATIVE
PARTNERSHIPS

In addition to our traditional advertising packages, our
new Creative Partnerships allow advertisers to work
with Lawyer Monthly to create bespoke, inventive
campaigns which sit seamlessly within our editorial
environment and put your product in front of a global
Legal audience.

Our team will propose creative concepts from Video
to branded content which will be distributed across a
myriad of platforms ensuring engaging content and
excellent reach for your product or service.

WEBSITES FOR YOUR BUSINESS

ABOUT [ EnQuURE |

What We Do.

With a professional website, we'll put your
business front and centre on the online sphere
with o bespoke website that will be professionally
created and maintained.

We also carry out keyword and SEO audits as
standard with any of our web development
packages 50 you can rest assured that your
Search Engine rankings will rise driving more
traffic and more business o you without you
lifing @ finger.

Qur Services.

= mi
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READERSHIP
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OUR READERS

Lawyer Monthly readers comprise the legal elite:
Lawyers, Attorneys, Barristers and Partners, all of whom
consistently excel in law careers and the firms they work
for. In addition to current legal gamechangers, our
magazine is regularly consumed by the future stars of
the legal world from graduates to law students studying
in the best colleges and universities worldwide. Over
750,000 of these leading legal professionals have been
reading and enjoying our magazine and website

21%
58%
' ' 12%
online and in print in the last few months alone.

Over a quarter of our readers earn in excess of AVB I'age Age 28-45 Income Percentage

$125,000 (£90,000) and 0% conduct business in a
partner/executive role or higher. With 75% of our
audience in thriving Private Practices our Lawyer 39 0/

Monthly readership represents highly successful 0 S75 0 0 0
9

legal professionals working across a range of sectors

who sit at the forefront of their business, making ' '
decisions and leading change daily. ﬁ

o
—_—
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o
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o
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(@

Away from work, our readers are connoisseurs
of the best life has to offer. They are passionate
about travel, luxurious possessions and

expect the best service, with over 72% of OWH Their Hﬂme Own 2 HUmeS

.0. .... (. N
i 0 =
2 | |/

equal amounts of time into their
businesses as they do families, who

Holidays Per Year Have Children Spend time with family in Work More than 5
their time off Days a Week

Avg Price of Car

remain their primary emphasis beyond
work. Ambitious and successful,

our readers are discerning,
distinguished and demand the

quality Lawyer Monthly offers.

8 Lawyer Monthly
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FORWARD FEATURES

Here at Lawyer Monthly Magazine, D ECEM BER

we're excited to announce our
new Forward Features. 2020

Each month we invite our readers to
participate in content that is read by
hundreds of thousands of likeminded
legal professionals worldwide. We
have a selection of articles and topics

that we'd love to hear from you, the jAN UARY

experts, about. You can pick a topic

that you feel best represents you and 20 21
your field of expertise within law and
write your feature based on our
suggestions.

What have we learnt this year?
Post pandemic lessons

The legal troubles recession brings

Our Editorial team will be on hand to provide
assistance and guidance should you wish. |
look forward to hearing from you.

FEBRUARY
2021

Divorce & Trusts: Has the pandemic
changed marriage and family?

Kind regards

g&y&i C‘?\/ﬁ‘/i/lﬁ/l/

Editor
editor@lawyer-monthly.com

M&A: What is next
and who is ruling?

10 Lawyer Monthly
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ONLINE

In addition to our popular magazine, Lawyer
Monthly is also home to a polished, professional
online news website which offers more quality
content and news, resulting in Lawyer Monthly
becoming an authority in Law for our thousands of
online subscribers and readers.

Lawyer-monthly.com secures 150,000 pageviews
f ;& g & T per month across the globe. Presenting a wide range
——— ” _— of features, opinion analysis, web exclusive articles,
@ =3 e and videos featuring regular contributions from

_ respected legal experts and business

leaders. Lawyer Monthly Online features the latest
breaking news and features, researched and
curated by our talented in-house journalists who
explore the legal sphere daily to bring the best
content to our readers.

Lt

J;:l: el Vo et B

T Eac Exsertints Bofwe Bl Libgarice w e

Lawyer Monthly’s continued growth online
has secured our website’s status as

a highly respected and well-established
global legal news hub for lawyers and
businesses around the world.

www.lawyer-monthly.com
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PANORANA BANNER £30

21 0 5 0 0 0 = 33 e &
PAGE VIEWS —
PER MONTH

58,000

UNIQUE USERS PER MONTH

Xdyz01 X 0091
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7 Need to Know Essentials
| S 8 the  USSupreme Court Allows Trump A tual
Before Studying Litigation, Gulf:ls It . toEnforce TravelBan ~ Property Law: Crash Course

Lo

o SKYSCRAPER
S BANNER

£35

cpm

LLLLLLLL

BACKGROUND TAKEQVER

1600 x 1024px

AVERAGE PAGE . el |
VIEWS PER S —
SESSION

Our advertisments offer a unique showcase for the very finest products, that reflect the luxury lifestyle

our readers live. With the majority of our readers operating as the global legal elite, Lawyer-Monthly.com
is the perfect place to promote your product in the Online space. Designed to suit all budgets, advertisers
can be reassured that they will reach a high-earning, privileged and discerning readership globally.

12 Lawyer Monthly
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AWARDS TESTIMONIALS

interactive
consulting, inc.

“We are pleased to have been
named Business Crime Law Firm
of the Year in the Lawyer Monthly
Legal Awards 2017”

BLACKFORDS..

It is my pleasure to let the readers and
advertisers of Lawyer-Monthly know how great

your magazine is. BLACKFORDS I_I_P

I came back to the magazine to accept your
company’s acknowledgement of my
forensic chemical expertise. As |
summarized my credentials you were
incredibly easy to work with. Beyond

easy lies your patience and kindness

as | kept on providing you with yet

another “final” written description.

“We are honoured to be named as
“Patents Law Firm of the Year - Germany”

The layout you provided was by Lawyer Monthly Magazine”
consistent with my highest hopes.

Thanks again for a superb job B
and | recommend you most highly. DR- M EYER DEI-H EUER &
PARTNERS LLP

MEYER ROSEN
INTERACTIVE CONSULTING, INC

14 Lawyer Monthly



AWARDS ADVERTISING

EDITORSPICKS ~ MAGAZINE  VIDEO  AWARDS

MONTHLY & RECOGNITIO!

210 x 275 PANORAMA BANNER
+5mm Bleed 960 x 90px

FULL PAGE

£1,600

Xdyz0l X 0091

4IA0NVL ANNOYINIVE

\J00 4 SKYSCRAPER
DOUBLE PAGE SPREAD | RS e BANNER

£2,495 £35

TITLE BANNER cpm
420 x 215mm 728 x 90px £%§ P
+omm Bleed

HALF
PAGE
VERTICAL

£895

LAWYER MONTHLY PRIVATE CLIENT AWARDS

Winners Announced

BACKGROUND TAKEOVER

1600 x 1024px

HALF PAGE HORIZONTAL

£895

*Cost per 1000 Impressions (cpm)

ONLINE

www.lawyer-monthly.com
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